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1) Corporate Identity: Corporate Information (for site development):

Company Name (Legal)

Company Name (Branding)

Company Tag Line:

Company Phone Number

Company Fax Number

Address:

Other contact information

Business hours of operation (store hours / when phones will be answered, if relevant)

2) Domain Names :
Main Domain Name:
What other domain names do you own?

3) Briefly describe what your company does:

4) Adjectives: Please list 5 (or more) adjectives that you think describe your company or
should describe your company in order of relevance / importance

This information is used to get a sense for design, and to help in SEO

5) Competitors: Are there any websites that you would consider your “competition™?
Feel free to provide more information on how they are your “competition”, but, at
minimum, provide for each competitor, include the company name, web address

In addition to getting a good look at what key terms they may be targeting, I take a look
at these sites to get an idea of the features they may need, target audiences we should be
considering, and what the competition will be like in terms of SEO
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6) Favorite Sites: Please list 5 websites you like. Include the URL, what you like about
each site, and what you would improve upon.

These sites don’t have to be in the same business realm. By getting sites they like, i get a
good feeling for their design sense. By finding out what they would improve upon, you
learn a lot more about what they are looking for in their site.

7) Least favorite sites: Please list 5 websites you don’t like, Include the URL. What
don’t you like about these sites? What redeeming qualities to they have?

9) Selling points: Tell us why you, your products or your services are better than your
competition (both online competitors from question 3, and offline competition)

10) User goals: Why do you think people will visit your site? When people don’t know
you exist, why would they find you or happen upon your site? Why would they come
back? If they do know you, why would they take the time to visit your site?

Most clients think users will just come to their site. This question helps them focus on why
an average Jane or John Doe may end up on their site. Many brochure sites get most of
their visits from people looking for an address or phone number. You can create a one
page website for that. This helps the client focus on what the site’s real goals should be.
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11) Target Audience: What types of visitors do you want to get? Who is your target
audience? (age, education, and other demographics? Job status? Economic status? Role in
the community?) Describe your “average” visitor as best you can.

The layout targeting a Japanese middle school students will be very different from a site
targeting rural agricultural workers or British graduate school applicants. Knowing your
target audience, their culture, their technical savvy, and their internet expectations can
help you design your page in terms of look and feel and help you determine site
functionality and user experience design

12) Secondary Audience: What other visitors is your site going to get? Job seekers?
Board members?

This helps me determine what additional pages to include in a site. Your client may be a
sole proprietor, but they may want to hire, incorporate and/or get venture capital
funding. Making sure your site can grow to accommodate future features is important.
Thinking about those potential features before beginning the design process give you an
added edge.

13) Technical: How technically savvy is your average visitor?

14) Accessibility & Usability: Will web visitors have any special needs? (eyesight,
language, mobility, reading level?)

15) Site Purpose: What do you want the visitor in question 11 (and 12) to do when they
get to your site? What are your goals for the web site in terms of visitor actions? What do
you think your site visitor should accomplish on your site?
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16) Site Goals: What are your goals for the web site in terms of you company goals?
How is your site supposed to help your business? What is the purpose of your site?

17) Site Analytics: What are your goals for the web site in terms of popularity and
virality? What type of exposure do you anticipate your website, when “successful”
should achieve?

18) Content: Do you have access to:
Testimonials
Photos

Stories



